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Purpose, Goals and Challenges 

Beginning in the year of 2016, our team of four girls set out to start the Contra Costa 

County Cloverleaf newsletter.  As former club newsletter editors, we came together with our 

individual inklings and formed a realistic plan for our project that was approved by the Emerald 

Star Committee. Our purposes in creating a county newsletter were to make announcements 

about upcoming events and tips for participation, to raise awareness of unique cross-club 

projects, to create free advertising space for 4-H members and to provide an opportunity for 4-H 

members to be published at the county level. In addition, we hoped to rekindle the tradition of 

creating a county-wide monthly newsletter which would continue beyond our Emerald Star 

project. Our vision was that our project would create an outline for future editors who would 

continue to publish the Contra Costa Cloverleaf Newsletter.  

 

We established a set of specific goals to meet our purposes.  In order to streamline the 

article collection process and involve the clubs, we created a leadership position called the 

Contra Costa Cloverleaf Club Level Chairperson. Even though the title of this role seems long 

and intimidating, the chairperson’s responsibility was to collect monthly submissions from their 

club, email them to the editors, and to be the County Cloverleaf’s representative for their club. 

We also aimed at publishing eight issues throughout the 4-H year and have participation from 

each club.  Finally, we wanted each issue to include a variety of articles about cross-club 

projects, county events, state events, education and instruction, interviews with All Stars and 

alumni as well as county announcements, flyers and classified ads. 

  

Looking back over our goals, we accomplished most of them.  We created eight issues 

full of articles with diverse subjects, including all of our desired topics. We were also able to 

publish flyers and many classified ads. We only fell short with one goal: participation from all 

the clubs. Instead of all eleven clubs contributing, we only had eight that submitted articles, 

poetry or artwork and just two club level chairpersons were elected, and they shared the position 

in the same club. 

 

As we strived to meet these goals with numerous strategies, we also faced several 

unexpected challenges on our Emerald Star journey. The first one was communication 

difficulties. When we sent out our monthly newsletter, at least one of the clubs could not receive 

it due to problems connecting to the county website and receiving county emails. To avoid this 

issue in the future, always send a follow-up email confirming that club leaders received the 

newsletter and contact them through the County Council, if necessary. 

  

Our second obstacle was formatting difficulties. When each editor finished compiling the 

latest newsletter, they sent it to the other three to proofread or make changes. However, after one 

person made revisions and sent it back to the original editor, the correction did not show because 

they each had two different versions of Publisher and the changes would not translate from one 

to the other. To avoid this problem, we decided to appoint only one editor to evaluate the 

newsletters. 
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Our third obstacle was with advertising. While essential to the project, advertising took a 

lot of time and effort. Often when we went to different stores or restaurants used by 4-H 

members, we found very fickle managers who claimed to be interested, but never got back to us. 

There is no true solution for this problem, so we suggest soliciting advertisements from many 

different places and plan on some not following through. 

  

Finally, our fourth and biggest challenge was persuading people to write articles for the 

Cloverleaf. Because we anticipated this hurdle, we took great efforts to promote our project 

through club visits, tables at county events, and personal contacts.  We also created contribution 

and journalism awards to be presented at Achievement Night.  Our promotional campaign was 

successful as we had an abundance of articles for each issue. 

 

This exciting journey of publishing the Cloverleaf and overcoming obstacles has taught 

us responsibility, endurance, creativity and perseverance. Our Contra Costa Cloverleaf Emerald 

Star project has prepared us to be seasoned editors, equipped with particular life skills ready to 

face any challenges that may arise.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



5 
 

Project Timeline 
 

JANUARY 2017 

 

First Emerald Star Project Meeting 

 

Wrote application and created PowerPoint slide presentation and speech for the Emerald Star 

Committee 

 

Met with advisor, Mrs. Michelle O’Connor 

 

Emerald Star Committee Interview 

 

 

FEBRUARY 2017 

 

Presented our Emerald Star Project to the County Council 

 

Emerald Star Meeting – Talked about club surveys, planned club presentations, and sent letters 

to club leaders 
 
 

MARCH 2017 

 

Created a survey to find out what members were interested in reading about and seeing in The 

Cloverleaf 

 

Created props and skit for our Emerald Star Project presentation to all the clubs in the county 

 

Went in groups of two to club meetings to announce publication of a countywide newsletter, to 

announce the new officer position of the CCC Cloverleaf Chairperson, to recruit people to write 

articles, and to collect survey responses 

 

Met with Advisor, Mrs. O’Connor 
 
 

APRIL / MAY 2017 

 

Continued and completed visiting clubs 

 

 

JUNE 2017 

 

Emerald Star Meeting - Prepared for interview with Mr. Young from the Emerald Star 

Committee 
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Emerald Star End of Year Progress Report conference call with Mr. Young 

 

AUGUST 2017 

 

Emerald Star Meeting - Began planning for newsletters which were to be published beginning of 

October 

 

Met with Contra Costa County Chairpersons at the County Office - Discussed duties 

 

 

SEPTEMBER 2017 

 

Johanna Busk, a Cloverleaf Editor, worked on first issue of the Cloverleaf. Sophie Brockman, 

another Cloverleaf Editor, worked on “Letter from the Editors” 

 

Emerald Star Meeting - Talked about printing, advertisers, contributors, and awards 

 

Designed Journalist Award 

advertisement / flyer and 

advertisers’ ad  
 

Solicited businesses to advertise 

 

 

OCTOBER 2017 

 

Livi Flamino, a Cloverleaf Editor, worked on Newsletter for November. Johanna Busk worked 

on “Letter from the Editors” 

 

Distributed Newsletter at Achievement Night. Set up a table to ask people to contribute to the 

Newsletter 

 

Met with advisor, Mrs. O’Connor 

 

 

NOVEMBER 2017 

 

Distributed newsletter and asked people to contribute articles to the newsletter at the Tri-Tip 

Fundraiser 

 

Melody Hollingworth, a Cloverleaf Editor, worked on Newsletter for December / January. Livi 

Flamino worked on “Letter from the Editors” 
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DECEMBER 2017 

 

Solicited businesses to advertise in the newsletter 

 

Emerald Star Meeting - Discussed finances, advertising, and newsletter content for future issues. 

 

 

JANUARY 2018 

 

Sophie Brockman worked on The Cloverleaf for February. Melody Hollingworth worked on 

“Letter from the Editors” 

 

 

FEBRUARY 2018 

 

Johanna worked on The Cloverleaf for March. Sophie worked on “Letter from the Editors” 

 

 

MARCH 2018 

 

Livi worked on The Cloverleaf for April, Sophie worked on “Letter from the Editors” 

 

Solicited businesses for ads 

 

 

APRIL  2018 

 

Melody worked on The Cloverleaf for May, Livi worked on “Letter from the Editors” 

 

Emerald Star Meeting - Put together project binder 

 

Distributed newsletter at Fashion Revue and asked members for feedback about the newsletter 

 

 

MAY 2018 

 

Sophie works on The Cloverleaf for June and Melody works on “Letter from the Editors” 

 

Turn in LDRs and Emerald Star binder 

 

Have final interview with Emerald Star Committee 

 

Distribute newsletter at the County Fair and asked members for feedback about the newsletter 
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JUNE 2018 

 

Judge who wins the Journalist Award(s) 

 

Order award 

 

 
SEPTEMBER 2018 

 

Present the Journalist Award at Achievement Night 
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Strategies 
 

We created The Countywide Cloverleaf Newsletter so that 4-H members in Contra Costa County 

could be given the opportunity to be published, as well as learn about upcoming events and 

countywide projects. 

 

How did you let members know that you were going to be publishing a newsletter?  

At the very beginning of our project, we visited all the clubs in Contra Costa County to promote 

The Cloverleaf, saying that anyone could write 4-H related articles to put in the newsletter.  Once 

we began publishing, we set up a table at different County events and asked members who 

passed by to sign up to write articles. Also, we had copies of the most recent issue available for 

members to read or take.  

 

Did you get many people to sign up to write articles? 

We got a few people, but not as many as we had hoped.  

 

In what ways did you try to encourage members to write articles? 

There were three things that we tried: 

 

1) We tried to stress how being published would benefit members who were interested in 

applying for college 

2) We tried to recruit Contra Costa Cloverleaf Chairpersons from each club to help us sign 

up members to write articles 

3) We also created a Journalist Award 

 

Were you successful in recruiting Contra Costa Cloverleaf Chairpersons from each club? 

We have two Chairpersons from one club, so we were not as successful as we had hoped to be. 

But both of those Chairpersons were incredibly helpful, so we appreciate them and are very 

grateful for the work they put into this. 

 

What is the Journalist Award? 

We created a Journalist Award to encourage members to write articles for The Cloverleaf. The 

award will be given out at Achievement Night 2018 and includes an engraved pencil holder as 



10 
 

well as a cash award. The amount of the cash award will depend on how much money we have to 

offer at the time it is given. 

 

How did you get the money for The Journalist Award? 

We asked local businesses to place ads in The Cloverleaf. We did this by breaking into two 

teams to ask managers if they would be interested in placing an ad in our Newsletter at a certain 

price based on the size of their ad: The prices for ads were as follows: 

Full page - $50    ¼ page - $15 

Half page - $25    1/8 page - $10  

We kept a record of who we visited, how many times, who placed ads, etc. (see appendix). We 

gave businesses a tax receipt for their support of 4-H.  

 

What did you do if you didn’t have enough contributors for an issue? 

We would single people out and ask them to write or we would email the club leaders asking 

them to ask their club members to write a specific 4-H-related article, and then they would send 

us what the members has written. 

  

What did you do if you had too many articles? 

We would have put some of the articles we couldn’t fit in the issue on the County Shutterfly 

website so that it could be viewed there.  

 

How did you divide up the jobs for putting together The Cloverleaf? 

Because we have an even number of members in our project (four), we decided to create 8 issues 

and split it up so that each of us would format two issues and write two “Letters from the 

Editors.” The rotation then was as follows: One member formatted an issue while another 

member wrote the “Letter from the Editors.”  The member who formatted the issue, would then 

write the “Letter from the Editors” the following month, while the third member would then do 

the formatting.  In this way, each member would have two months of newsletter-related 

assignments and then two months off.  

 

Why did you rotate the newsletter assignments in this way? 

We thought it would be helpful if we could all experience formatting the newsletter.  Also, we 

didn’t want the whole burden of formatting to fall on one member. 
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How have you made The Cloverleaf available to members? 

It is available in three different ways:  

1) By email to 4-H members who signed up to receive it 

2) By printed issues which were distributed at 4-H county events (limited amount) 

3) By a public archive on the county website 

 

How have you been able to pay for printing costs? 

The UPS Store printed color and black and white issues of The Cloverleaf for us. Of course, it 

came with a cost, but thanks to the advertisers, we’ve been able to pay for the costs (see financial 

spreadsheet in appendix). 
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Fundraising and Advertising  
 

Getting advertisers was a whole new experience for us and we learned that the most 

efficient way to get advertisers was to split into two groups, and each of the groups to approach 

different businesses during alternate months. Each group would seek advertisers for alternating 

issues, and that was the most effective way to get advertisers. 

 

We decided on having four standard size ads which were; 1/8th, 1/4th, 1/2, and 1 full 

page. If the business decided to include their ad in 3 consecutive issues, they would receive a 5% 

discount and a 10% discount if they advertised for 5 or more consecutive issues. The areas which 

we approached for advertisers were Walnut Creek, Concord and Clayton. We received the best 

responses from small businesses and those in Clayton. 

 

Before we approached a business to ask for an ad, we prepared a speech giving details to 

the people on where their ad was going to, what our newsletter was about, how many issues there 

were going to be, and what the cost and size of an ad was. We brought along a folio of sample 

issues and sample ads in different sizes to show the managers. We also wrote a letter which 

summarizes the presentation to give to the business manager.  

 

Throughout the months of soliciting for advertisers, the first month was filled with the 

most apprehension as we were not sure how business managers would react. In fact, the first two 

advertisers both had “No Soliciting” signs on their doors, but we politely asked if it was alright 

to speak to the managers. Not only did they accede to our request, but they ended up advertising 

in our newsletter.  Subsequently, we became more confident in approaching advertisers and got 

advertisers each month. At the time of writing this article, we have raised a total of $407.50. As a 

result, we are able to cover all expenses including awards and a prize.  

 

Overall, it was a great learning experience for us, and will help us in the future 

endeavors. 

 

Useful Resources:  

 

• Fundraising Form: http://4h.ucanr.edu/files/19878.pdf 

 

➢ 4-H Fact Sheet on Sponsorships & Promotions: 

https://nifa.usda.gov/sites/default/files/resource/Sponsorships_Promotions_rev_2011.pdf 

 

 

 

 

 

  

 

  

http://4h.ucanr.edu/files/19878.pdf
https://nifa.usda.gov/sites/default/files/resource/Sponsorships_Promotions_rev_2011.pdf
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Outcomes and Reflection 
 

Our newsletter benefited the county in that 4-H’ers could learn and hear from others and 

share what they were passionate about. One of the biggest things we learned was teamwork. We 

learned to split up the work, have meetings, discuss our goals and strategies, keep track of a 

budget, and put aside our differences to help one another.  

 

Before we could start our project, we had to brainstorm for ideas and plan for the year. 

We had to decide how many issues we were going to create, how we would encourage others to 

be interested in writing for our newsletter, devise a plan for raising funds to pay off the printing 

costs, and awards and how to divide the work.  

 

One of the most difficult parts of running a newsletter is meeting deadlines. Getting 

others to submit their articles early and on time is the hardest thing to do, as well as compiling 

and editing issues. It can be stressful when the deadline comes around and the contributors who 

have signed up do not submit their articles on time. 

 

A big challenge of being an editor is working together with others and agreeing on 

something. If everyone can agree, the problem will be diminished. So we try doing articles 

everyone can agree on and listening by ideas and plans of others. Sometimes, we just have to put 

aside our own preferences for the greater good. For those who are planning to be editors, 

remember work together, and enjoy the process.  

 

If the County Council is willing to approve a budget for a yearly Journalist Award and for 

printing expenses, editors will have more time to focus on planning, getting writers for articles 

and compiling each issue. 

 

  It is important to promote the Cloverleaf at County Events and have Article Contributor 

sign-up sheets handy for members to sign up on. If it is too burdensome to publish an issue every 

month, publishing an issue every 2 months could be an option. It is vital to have an adult who is 

willing to oversee the project and work alongside the editor. 

 

 Looking back, we have learned to work independently and cooperatively, and these are 

essential life skills. It has been a fruitful and rewarding experience.  

 

 

  

 

 

 

  

 

 

 



14 
 

Summary and Analysis of Budget 

 

 At the beginning of our project, the Cloverleaf team did not expect any income or 

expenses. We planned to distribute our newsletter online, presenting no need for fundraising. Our 

Emerald Star Application stated: 

 

“Issues will be distributed over the internet, so we do not envision any costs. If an 

expense catches us by surprise, we will have a bake sale at a county event or sell 

advertising space in the newspaper.” 

 

 However, we realized that we needed to promote our newsletter by printing out copies 

and distributing them at county events. Many members became Cloverleaf writers after signing 

up at a county event. In addition, many people claimed that they had not received any Cloverleaf 

newsletters in their email. While we do not yet know the reason that they did not receive one, we 

decided that everyone should have a chance to read through one. 

 

 We also would like to provide awards to contributors to the newsletter. One of our goals 

has been to provide a Top Journalist Award at each Achievement Night for the top journalist 

from the previous year. We chose engraved crystal pencil holders that will cost about $40 each. 

We would also like to provide monetary awards and certificates. We might have multiple 

awards: Top Journalist, Top Poetry Contributor and Top Artist Award. At the end of the year we 

will look at our balance and decide how much to award to each category. Right now, we estimate 

that we will spend $100-200 on awards. These awards will encourage youth members to 

contribute articles, poetry and artwork to future editions, which will enhance the education of the 

youth members in the county and will provide a more sustainable Cloverleaf in the future. 

 

 As we realized that copies of the Cloverleaf became a necessity, and we needed money 

for the journalist awards, we then knew that we needed to fundraise. Mrs. O’Connor, our 

Emerald Star Advisor, suggested that we approach businesses to advertise and through that, we 

could raise funds. We obtained approval from the Emerald Star Committee and from the county 

to do this, so we put advertising revenues into a revised budget.  

 

 From February 2017 through March 2018 we raised $397.50, mostly from advertising, 

and we have spent $193.59, mostly on photocopies. Our balance as of March 31, 2018 is $203.91 

(see next page). We hope to raise more money with our last 2 editions; hopefully our ending 

balance will be above $200. This will give us plenty of money for journalism awards to be 

awarded at Achievement Night in September 2018. 

  



15 
 

 

Summary of Total Income for Cloverleaf Newsletter 

  (through March 31, 2018)    

      

Revenue:      

      

Advertising Revenue  $  377.50  
 
Other 
Revenue    $    20.00  

      
Total 
Revenue:   $  397.50  

      

Expense:      

      

Photocopy Expense  $  185.61  
Other Expense   $      7.98  

      

Total Expense:   $  193.59  

      

Total Inc/Exp.   $  203.91  
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Contact Information 

Contra Costa 4-H Club Leaders and Cloverleaf Chairpersons 

 

CLUB CLUB LEADER EMAIL PHONE 

Alhambra Sally Cox alhambra@contracosta4h.org 
 

Briones Deanna Adams  briones@contracosta4h.org 
 

Brentwood Jon Dorr brentwood@contracosta4h.org 559-977-0181 

Delta-Diablo Megan Nierhake deltadiablo@contracosta4h.org 
 

Knightsen Kerry Dolphin  knightsen@contracosta4h.org 
 

Lamorinda Beth Manning  lamorinda@contracosta4h.org 
 

Oakley Candy Hogan oakley@contracosta4h.org 
 

Pleasant Hill Julie Carter pleasanthill@contracosta4h.org 
 

Tassajara John Sroka tassajara@contracosta4h.org 
 

 

CLUB CHAIRPERSON  EMAIL PHONE 

Briones Elizabeth McCauley paulammc@aol.com 
 

Tassajara  Sam Gianelli  gianellisam@gmail.com 
gianellijs@comcast.net 

 

Tassajara Elena Chan  ochichan62@yahoo.com 
 

Wildcat Arvid sapana.sharma@gmail.com  
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Page 1 of 2 

Contra Costa County Cloverleaf  

NEWSLETTER MONTH: APRIL 2018 

Publication Date: April 8, 2018 

Deadline for articles:  March 27, 2018  

COLUMN TOPIC WRITTEN 

BY 

From the Editors 

Focus on theme, highlight an article or an upcoming 

event, share about 4-H’s benefits, etc. 

 
Johanna Busk, 

Editor 

Upcoming Events Calendar 

Calendar outlining upcoming county and state events 

that members can participate in 

Fashion Revue Workshop 

4-H Kentucky Derby Day 

Event 

County Fashion Revue Event 

Regional Presentation Day 

Emerald Star: Dance for 

Food 

Contra Costa Fair 

Livi Flamino, 

Editor 

Announcements Contra Costa Fair entries and 

registration deadline is 

APRIL 13, 2018 

Livi Flamino, 

Editor 

Special Event or Fundraiser Highlight 

Interview/Article about a county, state, or national event 

with the purpose of making known the larger 

opportunities members can strive for and participate in 

within 4-H 

Fashion Revue Livi Flamino, 

Claycord 

Avian Bowl Clara Brockman, 

Claycord 

UC Davis Field Day Jillian 

Maghoney, 

Claycord 
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Showmanship Clinic Sam Gianelli, 

Tassajara 

Presentation Day Ally Adams, 

Briones 

Art 
 

Tapanga Lewis, 

Knightsen 

 
Riley Lewis, 

Knightsen 

Poem “Fair” Sam Gianelli, 

Tassajara 

 
“Showmanship Clinic” Sam Gianelli, 

Tassajara 

Classified Ads Rabbits for Sale Maghoney 

Family 

Rabbit Cage for Sale Maghoney 

Family 

Rabbit for Sale Shea Gallagher 

 

BUSINESS AD SIZE DONATION 

Peet’s Coffee, Clayton 

Noah’s Bagels, 

Walnut Creek 

¼ page each as a THANK YOU for their generous coffee 

and bagel donations to Showmanship Clinic 

0.00 

 

Cup O’ Jo, Clayton ⅛ page ad 10.00 

Tassajara Veterinary 

Clinic 

¼ page ad 
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The Cloverleaf: Editor Checklist 

1 to 12 months in advance 

• Plan newsletter 

• Which members are interested in writing? 

• What kind of articles would interest readers? 

• Have 1-3 writer(s) (including YOU) along with article ideas, as a back-up plan 

 

1 to 3 months in advance 

• Contact and recruit potential writers/contributors  

• Would he/she be interested in contributing 

• Ask what he/she would like to contribute or make a suggestion 

 

2 weeks to 1 month in advance 

• Send email to each writer/contributor 

• Thank for contribution 

• Include specifications (jpeg. , Word) 

• Include deadline for submission (which should be at least one week before 

publication date) 

 

1 week before publication (deadline date) 

• Using template, start laying out your newsletter and inserting submissions 

 

1 day after deadline date 

• Contact any signed-up contributors who have not yet sent in their contributions 

 

3-5 days before publication date 

• Submit completed newsletter to editor-in-chief for revisions 

• Make necessary changes/revisions  

 

1-3 days before publication date 

• Email final revised PDF of newsletter to Mrs. Brenda Vales for County editor check 

 

Publication date 

• Mrs. Busk will distribute electronically 

• Send electronic copy to contributors, with a “thank you”. 

• Place order for printed copies (5-10  color and 20-40 B&W) with  Ron at the UPS Store 

in Pleasant Hill (store 3769@theupsstore.com) 

 

Within 1 week after publication date 

• Distribute color hard copies to advertisers with a “thank you” for their support 
 

 

mailto:3769@theupsstore.com
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Claycord 4-H Emerald Star Project 
UCCE Contra Costa Office 

75 Santa Barbara Road 
March 20, 2018 
 

Re: Advertising in 4-H Contra Costa Cloverleaf Newsletter 2017-2018 
 
Dear Sir/Madam: 

 
        We are writing to you on behalf of our 4-H Emerald Star Project.  4-H is a non-profit educational 

program founded on teaching children and youths about leadership, teamwork, community service, life 

skills, and healthy living. Our goal in this program is to help others thrive and grow in character as they 

pursue their interests and serve their community. 

 
        For our Emerald Star Project, we have created a county-wide newsletter called the Contra Costa 

Cloverleaf. This newsletter will potentially be read by seven hundred 4-H members across the county. We 

are inviting you to place advertisements in our newsletters which will inform our readers about your 

business.  
 

Below are the rates we are suggesting for your advertisement space per issue: 

 
• 1/8 of a page (3.25” by 2.25”)  - $10  

• ¼ of a page (4.5” by 3.25”)      - $15  

• ½ of a page (6.5” by 4.5”)        - $25 

• Whole page (9” by 6.5”)          - $50  

 
A 5% discount will be given if your company advertises for 3 consecutive issues and a 10% discount for 

6 consecutive issues. Advertisers need to provide the ad as it will appear in the Cloverleaf; the editors do 

not do the layout or design, we just cut and paste it into the newsletter. 
  

Your support of our club through your contribution to our newsletter would be gratefully 

appreciated and would assist the Contra Costa Cloverleaf in educating and inspiring the people of our 

community. Should you choose to make an advertising donation, we will send you a tax receipt for your 

records. Checks can be made payable to: Contra Costa County 4-H Council. 
 

If you have any other questions, you may contact us at cloverleaf.editors@gmail.com. 
 

Thank you, 

 

Johanna Busk, Sophie Brockman, Olivia Flamino and Melody Hollingworth    
Contra Costa Cloverleaf Editors 
 

mailto:cloverleaf.editors@gmail.com
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Advertiser’s Checklist 

 

When Soliciting Advertisements 

 

A. What to Do 

1. Edit and print letters to advertisers 

2. Place letters in envelopes addressed to advertisers 

3. Add new advertiser’s information into Potential Advertisers Google Docs 

 

B. What to Bring 

1. Letters to advertisers 

2. Folder with sample Cloverleaf  

3. Ad size samples 

4. Tax donation receipts 

 

C. What to Request 

1. First and last name of manager 

2. Contact number 

3. Email 

 

D. If advertisers indicate their interest in advertising, immediately ask, “How many issues 

would you like to advertise in?” 

 

E. Record 

1. Size of ad 

2. Which issue(s)/month(s) that ad should appear in 

3. Payment amount 

4. By check or cash 

5. Number of issues 

6. Date of Visit to Advertiser 

 

F. State Clearly That 

1. We do NOT design ads 
2. Advertisers are to email us the ads by the 25th of each month in .jpeg format 
3. Collect payment and issue receipts immediately 

 

G. Fill in the receipts of income form 

 

H. Give the receipt of income form, all monies and checks collected to Mrs. Busk 

 

Follow Up 

 

Send an electronic copy of newsletter to advertisers 
 

Speeches to Advertisers 
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Melody: Hello, my name is Melody Hollingworth 

Livi: And my name is Olivia Flamino.   

Together:  We are from Claycord 4-H and we are the Contra Costa Cloverleaf Editors! 

Melody: 4-H is a non-profit organization that helps to develop youth and teach them leadership 

skills. 

Livi: We are here to ask if you would like to place an advertisement in our County wide 

newsletter. Here is our letter to advertisers. 

Melody: Here is a sample of our Cloverleaf Newsletter that we have created for our Claycord 4-

H Club. 

Livi: And here is an example of the advertising spaces.  

Melody: As you can see, “Coco’s Coffee Store” has chosen to use 1/8th of a page for their ad.  

Livi: And “The Party Parade Store” chose to use the 1/4 of a page for their ad.  

Melody: Here is an example of a ½ page and a full-page ad.   

Livi: Thank you, do you have any questions?  

 

Question Answers:  

Melody: Your ad sizes can be a 1/8, ¼, ½, and a full page. 

Livi: Feel free to contact us at cloverleaf.editors@gmail.com if you have any other questions.  

  

mailto:cloverleaf.editors@gmail.com
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